nlummagomina-ondins . com

i W


















The Institute for International Studies
Where your adventures abroad begins here.




In an ever-changing environment, a world of opportunities await. The possibilities are imitless.
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Danielle Ricci, Miss Mew York USA 2012
Contestant sponscred by Millennivm
Magazine, In this Exchusive | 7-page photo
spread for Millennium Maogozine, Danielle
wears garbs by Veronica Spadare Couture
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CARAVAGGID
Modem lfalion Cuisine

Crner Cosimo Brung inviles yvou fo experience the vivid mamoge of his nofive aly ond odopled Mew York,

Al Caravaggio (joining the family's rastaurants Sstina and San Pialra) you'll savor fresh, innovative lalian food,
the best prix fixe lunch on the Upper East Side, and on aoward-winning wine list, Be sure to take odvantage of
thesr private dening opportunities and ideal lecation bebween Madson and Filth Avenues. Whether you come from
down the block or ocross the globe to indulge in the sensational artwaork, the outstanding food, or simply to see
ond be seen, Carovaggio promises 1o be an unforgetioble expenence.

AVERAGE COST OF A MEAL FOR TWO
$94.00

ADDRESS
23 E. F4Fh 51, Mew Yok, NY 10021

HOURS
Dpen Monday-Sunday. Lunch 12:00-3:00, Dinnear 500-11:00

PHOME
212-288-1004

WEB
hitp.//corovaggiorstoronte. com/



 To mark [nfermabonal Human Righlis Day 2017, franiBoh
with leading exparts fo discuss the ongoing human rghts
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{IUMAN RIGHTS

By FANNY OLMO

4

Iranmian Sludents, human

The pana discussicn a morvemant
of peaple and o tionis (e ] o

ernand that the Iraniaigove mment
treatment of it citivens and give wp its nuckear program.

'h‘null:h: ncluded: Alamash .ﬁ.ﬁm

Spiritual Community of the Baha'i of New Tork, Gissol
Hia, Exscutive D Rights -

1 wm . yes, Exvecuting Dipsc

AVa Co-Fourder Cyber Digsdenis,
municaticns, InbEmational
B % and Fobel Seams, Faundsar

and Executive Direcice, Eaghes Wings

The discussion mr;l_;xﬁma continuing &fuden
protests in fran,

Recanily, students stormed indo the
Iran two days after Iran’s parliament
rediEng diplomatic relatkons with Engla of the
many nafions irying to restrict lran's nuclear program
Fanelisis lauched upon several subjects ranging Trom
Iran's. progression inle a demccrabic stabe (o real ife
siories of what life is o in Iran.

Some of the stores included religious persecution in the
tlate af ran and how 8 man was "I?'H}I‘d for Wﬂm
converting a woman inio the Baha'l faish, lran's largesl
non-Mughm religious minority. Tales of parsecution
seem i be an evenyday reality for many living there.,

Executive direchar af iran 180 Chris Devilo a8y The
grganization is all aboud bringing awarenass on the
curnant situation in ran

Ve are hoping the organization can bring peoples from
all sarts of backgrounds and dferent nations 1o a malual
understanding of the granity of the sluation thara™ he
said *5o far, we have been prefly successhul in passing
that message along.”

|
Iran 150 hopas o pass the message alang hrough
saveral ways, including reaching out i opinion leaders,
building mainstream awareness and galvanizng
grassronis support

i
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Is Your Look
Getting You
Ahead or
Holding You
Back?

By Cathy Berger

Founder/President of Fashion Sociele

Everyana's Feaid, “mage is everything.” Thal's Bacauss
s tnag!

Appearancs irarslntes 1o abity, Pressntabon
foreshadows results. How we look plays & major role in
how ofhers peroesve us. Dressing professionally, despite
the urge to blend in or be comfortable, projects o
molivated image 1o your boss and co-warkers even il your
wnei sall i shy.

S0 how seriously should we bl oo iImage?

Whisn you are going b an imgortand mesting, vying o a
promotion of looking Tor & posBon. peep and polshing
really do count. Ask Careerbuilder.com whose studies
sk that "41% of the employers sunseysd say peophs
whio dress betier or more professionally tend o be
promoled moe ofben than oliers, 55% parcant of workers
i oS! SAChors day well-diasted amployess ane mane
Ekaly bo e promaled than others and mone than cre-thind
(35 %) of companiss have gone &s far a5 1o send
employess home for atine By desmed urustable,” So
ihere's no question thal companies ae only hifing and
promioting those who create posithee public percepsion
now e Hhan ever.

Mot convinesd? Do a Bthe axpanment yoorsel. Tesl the
prorarbial walars in 8 for-werk envirgnment. Ga
sRapping looking scnafy and aik for halp and Hen came
binck dressed well, asking for help again. 1% is an
unspoken nie of Fuman nature: peopls who & pleasng
o the ey are aleays reated betber, 'When one is dressed
well and polished, they naturally project o stronger
chamcier brimming with confidence. Your positive enengy
fiows infio every phones call, email, meeting and snoounter.
Bairg polshed means baing “geaned lof suctessl™

Herw hare ae e Top Ten Greales! Tigs of How 1
Project o Polished bnage

1, SRt by pecking cunl 5§ "poreer iens from your closel
that exemplity The "Dest you®s - colors that especially work
weell, imestiment pieces you splurged on or snagged for a
song, and set them aside. Keep these § iiems clsaned and
predsad at &l times

2. Have at leasl 2-3 outfits pul legether fram thede 5 porwar
Bems ready-i0-go. They should consist of presssd suts o
PrE-BOCERSONTHd Oress errambles. TRk Menns Danning
shand 50 i whid you want o wear nesds. cleaning of
pressing, there's time o do it

3. Make sures your bell is not wom out, your shoes e
aFiresd and your pursa of biiefcase malchas both

A, For days withoul mestngs, when your best S not
NECEERATY BUL YOU wir 10 b on your gams nongthaless,
pul o whal makies you happy ard cormorabie et chean,
pressed and moden, Okd armything Belongs in your oomfy
carsusal collection bast left for evenings in front of e TV or
a night at the movies.
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5. mams such a4 & greal, Figh quakty bulhsn dirwti shit fer
) pained with wall-Ming, Foned slacks should alsays ba
o hand

6, Blazers should be of even higher gualily. Irvest in the
Estenl jckond you can afford, This goes for men and women
30 what gets seen first and throughout o mssting looks the
sharpest. Black and navy biue are imeless and go with
miost everything. Mo plunging neckdines for women. A
proledsacnal woman wanis 1o be taken sarouily nol cgled

T. Emep jewnlty high in quality, and ke in guanity. 108 basl
el A bk e you're oo Nashy, Save the rendy jreelny
and "Bling” for personnl Socaskons, A shalp busingss
prson keeps the focus on e work, nol on appsanng
glitzy. Keep everything understabed ke a nics tme pieoe,
& shaarp looking pen, one ring per hand (maybe two on one
tendd ), small to medium sized eamings and classic shyls
Fecklaces duch as pearts and pandants make iof & trus
prolhedsacnal shyle,

8, Keep your cologne of perfume subliminal 50 il plenses
e ollnchory irshead of wanting it shut down

9. Floss 50 your gums are healfry and your breath is dean
Healthy gums also keep your body's defenses o their
peaik while oul shaking hands and eating hors d'osuwes.

10, K your sudisnces Bslan you decide bo kick il up &
mateh. I you're in the erenainment induslry, creatity is
e is long s you can comiriably pull of Bie look
For corgervaivg professions (Trandial senvices being the
ricesd], cokor, maberial beafures and new koo fram 1op
designers can be minsd in gingerty. Whils you don't want
Bo ook oot of placs, you do wand o exude leadership and
confidence 5o shoot for o subtie yet nobiceable polished
ook

The waild will B# pully in your hands when you'ie peapansd
and pulled fogether. Like swsrything in lils, The mons you
purl iefa i, The mons 7 will give you

New York-based
businesswaman
Cathy Berger,
founder of
Fashion Societé,
is the fashion
expert people
call on fo assist
them with
gelling their

- image polished,
Nat only does she produce large-scale
fashion shows for charity fund-raisers,
she also equips the image-conscious
public hosting seminars loaded with the
knowledge they need to look their best
professionally and socially.

Mane Street
A Complete Style & Design Salon
Terny Waber
Style Designer
569 High Mountain Road
North Haledon, NJ 07508

973.636.9589
www.terrysmanestreetsalon.com
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acan our QR code and link together mobile technology, social media and fashion
on our latest social networking platform. Our scan code will let you create a personal, secure,
free mobile contact that serves as the digital home to all Millennium’s social media
(Facebook, Twitter, Linkedin, etc.) contact details (phone numbers, email addresses),
favorite photos, videos, music and more, Using your smartphone and a QR Reader app,
you can scan our QR-coded social print and instantly Millennium’s contacts will appear on your phone!



Sky Room

Available for corporate events, social occasions or casual after work gatherings.

contact: gavin@skyroomnyc.com  T: 212.380.1195
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CONCHITA

LEEFLANG
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Her voice is unforgettable; her smile captivating, her music
revolutionary. The native Suriname singer, actress, model
and most recenily participant in a new reality show titled,
“Dutch Hollywood Women,” keeps a busy agenda. We are
talking about the infamous Conchita Leeflang who is now
making a comeback stronger than ever before, . this time
as a mother.

“My life has changed for the best since my daughter came
along and it is the best production | have ever done. My
inspiration for music is now much stronger. | feel like | am
on top of the werld,” Conchita said during a recent phone
interview fram her home in Beverly Hills with Millennium
Magazine.

The recarding artist divides up her time between her
17-month-old daughter, her music and her new show
which is set to be broadeast onling in Holland. Having
already gone through the first season, Leeflang is excited
to continue being part of the show.

“The producers asked me to do the second season. The
show is about four classy Dutch women living the
Hellywaod life while recounting their journey to success.”
says Conchita. “It is similar to, ‘Sex and the City" where
four girlfriends connect with one anather.”

The busy mom is also working on her own clathing line,
“Baby London Victoria,” set to launch this year.

“Itis based on the 1960's and the conservative looks of
that time period,” says Leeflang. “Part of my inspiration
comes from my mother and the way she used to dress,
When my baby was born | realized that most of the clothes
for kids were too liberating so | wanted to do something old
school for children up to four-years-ald.”

Most of her time revolves around her music. She continues
doing private performances in night clubs in California as
well as for friends. With a place on Manhattan's Upper
Westside, Conchita sometimes delights New York
audiences with her spectacular perfarmances,

“I recently performed with Chris Rock during a friend’s
birthday and that was really nice,” she says,

“The most amazing feeling comes every time | get on
stage and people suddenly get guiet, just waiting for me to
sing. They stop everything they are doing just for me,”
Leeflang says with enthusiasm. "l always feel so
welcomed by the American audience.”

Her journey in the States began 17 years ago after arriving
in Los Angeles on a modeling contract where she decided
to pursue film and television. Some of her acting credits
including, ‘Baywatch’, ‘The X Show', The Call of a Siren’
and ‘The Women of the Tropics'.

Growing up in a family of entertainers, Conchita always
knew she wanted to sing. Her father Franklin Leefrang was
a sangwriter and lead singer of the band, “Los Negros™.

“I rermember | would always sing with my grandfather and
my father,” she says. “It's always so natural for me to do.”

As a child, Conchita moved lo Belgium when her father
became the ambassador for Suriname. She got her first
break into the music world when she was discovered during

a school talent show. Soon after, she was being offered a
record contract, producing her first record, “Don’t Fade
Away Hoshana".

“Having that first record was like a dream come true. |
couldn't believe | had my name on a record and | was only
16-years-old at the time,” Leeflang describes, "It wasn't a
huge record but the song played for a while so that gave
me some exposure into the field. | kept doing some
performances and shows with my brother after that until |
got a call from the producers of Technotronic to work on a
project called “Black Kiss."

The project helped her singing really take off. Soon after,
her first and second albums became an instant hit, raking
in the top ten billboard charts. The first album, “Jump on
the Floor™ went Platinum worldwide. The second one, “Fun
Boy" went gold in Europe.

One of Conchita's most notable appearances has been
marked by her passion for her biggest idol, Tina Turner, In
2003, Cenchita turned millions of heads when she
performed as Tina Tumer on the show, “Performing As”
which aired on Fox Television,

“I am an extreme fan of her. She is an incredible human
being and amazing singer. She has this great energy on
stage,” she says.

MNamed, “One of the Most Beautiful Wemen Wearldwide™ by
Esquire Magazine in 2010, Conchita says she is now in the
process of recording a new album.

“I get inspired by sudden moments. If | am able to see a
beautiful story developing in my head | go right ahead and
put it into words,” she says of her music,

Mot everything has been perfect. On her path to success,
Conchita has dealt with some rejection as well. She
advices young girls rying to break into the industry o never
give up.

“I have no idea where things come from sometimes. Maybe
a little bit of luck and the rest is a lot of hard work,” she
says, “You have to believe and work hard, There is a lot of
rejection you have to go through and because | have
always been such a strong person | have been able to keep
on gaing. Itis very impertant to have an education. There is
no guarantee you will be able to make it in this fisld. Itis
not easy to be the best and most amazing singer. But
having a degree will always back you up.”

Many in her shoes would be so caught up in their fame they
would probably forget where they came from. Mot for
Conchita who says the Hollywood, celebrity life has not
changed her one bit.

“This type of life has not affected me. | am thankful to come
from a good family with values and honesty. The only thing
that has changed i that | have grown as a person,” she
says.

She remains humble when it comes to her biggest passion
in life.

“I love singing and will never stop doing it whether | am
getting paid a lot or nathing at all,” she says. 1 will never
be a Tima Turner but she has inspired me to keep on going
for a long time,” she ends,
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rsared by Millennium MBioozine. In this Exclusive 17-page pholo spread for Millennium Magazine, Danielle
e, Italy, shot by Italian Pitogopher Andrea Francone with Makeup Artist Jennifer King on the streets of
her Soto-Chimelis and Orelite Schiovone. Produced by Sydney Cohan Frocked Out.
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Danielle Ricci, competing in her first pageant ever, will endeavor for the
coveted fitle of Miss New York USA 2012, Pageant Weekend, January,
13-15 at Purchase College Performing Arts Center.

Although her heart is in performing arts, Danielle has been creating a
name for herseli as a model for the past few years, having worked with
intermational clothing/fit company Lytess, several small and large
publications and clients like Liberty Mutual, Star Vodka and Leblon
Cachaca.

The actrass, singer, model frequently works between New York and
Boston. In her fime leading up to the pogeant she has made numerous
appearances throughout the region in an effort to elevate her public
profile. She spent a great deal of fime volunteering at West Paint Military
Academy supporting troops in association with the non-profit, *United in
Their Honor".

Recently she was feafured on the CBS show, “Unforgettable” singing the
Mational Anthem for the Rawlings Gold Glove Awards. In October
Danielle was featured in Women's World Magazine, Westchester
Weddings and mentioned in Westchester Magazine as a local model to
follomw.

Since age 3 Danielle has performed and parficipated In projects that
have offered her the joy to act, be it in film, felevision or on stage. As a
graduate of Wheaton College with a BFA in Theatre and Dance Studies,
she most recently studied with Julie Garfield at T. Schreiber Studio in

| Y | Manhattan.

Danielle will be one of over 300 contestants (including those for Miss Teen
being held the same weekend) in the pageant. Produced by K2
Praductions of Califoernia, the competifions offer young women ages

14 - 27 in MNew York the opportunity fo train exclusively by a professional
team, and chances to win scholarships and prizes. Many times the girl
that wins raises enough sponser monay to prevent having to work all
year, The pageants are gjoint venfure of Donald J. Trump and NBC
Universal,

Millennium Magazine in an exclusive inferview spoke with Danielle Ricci,
about her guest to become the next Miss New York LISA.
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gaze ahead at what you want, that

stay positive and move forward towar

goals.
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8 Mha: Danielle, fell us what are some of your long ferm goals? "‘\'\

b --EIF' 1 hcwe my goals and | also have an idea &f the things | want out of life-Yeswant a fr:!mlly and to Iwe happily ever after.
= 5. butmy caresr right new.camis first. Mostof my friends and-people | know are either getting eagaged, married, having

i babies...and | tatalfy support them butT know right now that is not for me. My life and career go Jake 100 percent effort to
break into this presfigious business.f | really want to be a headline singer and known acfress if is up mqle to maoke that
hoppen. My goalsand lifestyle-may be different from my peers fight now, but when you stgﬂ seeing success you don't stop.
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MM: | understand you love
lunteearing and doing

community work. What

i i invol

free, so the ) o s
share my C fime:
with these amazing people. |
have also started a campaign
called, 'Shoot Down Cancer’.
We host different fundraisers
to raise money for all different
ancer related foundafions.
5o far we have raised large
armounts for Susan G. Komen
for the Cure and Gilda's
Club [now known as The
Wellness Community). |
encourage everyone fo go
out and make a difference

¥

in the world. It @nly fakes one
person to effedt another's
lite...be that parson today!
















MM: Who is the actress that people think you look like moste

DE: | constantly have people tell me they think | loock like two well-known
actresses. When | have on makeup people think | look like Anne Hathaway,
especially after the movie, ‘The Devil Wear's Prada’ and with a clean face,
MNatalie Portman. Honestly | don't see either, although it is a huge compliment
to be mentionad in the same sentence as either aclress,

MM: What is the first thing you would do after winning the
2012 Miss New York USA title?

DR: Eat my faverte vanilla soft serve ice cream and take
a nap! With the pageant around the comer | am eating
right and waorking out all the time, which means | will
need a serious nap and ice cream break. Then | can gel
back into the crazy times of running around, continuing
my career goals and using the fitle to help bring some
light to the issues | am already fighting for?






M f Irives you to keep frying in a business that is so hard to break into?

DRSNS e is no such thing as failure - it may not be my time or that may not be my Ut role. The day will come when |
qe ky and recognized for all my hard work, but it doesn't have to be today. W talk to anyone in the business
ill all tell you the same thing, the real job is the audition, whatever happens d tis icing on the cake!
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Fundraiser or Dinner Ceremony?2 We might send a phetegrapher or
video crew to capture the experience and share withreur readers.

millenniummagazineonline.com




PHOTO: Wahb Mabkhout







NAME: Wahb Mabkhout
GENDER: Male

AGE RANGE: 47
RESIDENCE:
HEIGHT: &°1"
WEIGHT: 190 lbs

ETHMICITY: Moroccan

CLIENTS: DolcefeGabbana, Ferre, Alberta Fer-
retti, Roberto Cavalli, Jean Paal Gaualthier, Romeo
Gighi, 0il of Olay, Emerson, Sports [llustrated,
Marie Clarie, Cosmopolitan, GO, Esquire, Maxim,

FHM, MAX, RedHod, Staff Magazine, Canon._ete.

.-.:;. Amngeles, California




() Your bio savs vou've lived in many coun-
iries and that vou have worked in many fields
in the fashion indusiry, can you briefly meniion
which conntries vou have lived in before com-
ing to the US and the various experiences vou
have had in fasihion?

Ac Well, T have lived in Morocco, where [ was bormn,
until the age of 18, [ decided 1o leave and live in
Europe to pursue a career in Body Building and then
move to Los Angeles where | was planning to attend
Gold Gym. Fortunately T had a severe knee injury
that changed the course of my plan. I was in Paris
first then moved to Milan where I attended school in
Fashion Design. Before my graduation T was spot-
ted by a lady who wanted me to model for Marithe
Francois Girbaud. That was in 1986 and the start of
my modeling career,

I've worked as a model for many illustrious fashion
designers like Dolee&Gabbana, Jean Paul Gauluer,
Romeo Giglhi to name but a few. After the first vear
of modeling 1 was already planning to pursue a ca-
reer in fashion photography, 1 then started shooting
for Dolce&Gabbana, Gian Franco Ferre, Alberta
Ferretti, and many others. I decided to move to
South Africa to produce there for men’s magazines
worldwide. 1 also started to design and produce a
swimwear line called Wahb Beach Couture,

After five years I decided to move to Dubai where [
started a production company serving both the local
and international markets. After the financial crisis [
decided to move to Los Angeles and to relaunch my
career both as a fashion designer and photographer!
filmmaker.

0 Wiy LA and not New York if vou already had fash-
ion comtacts in the big apple?

A Since I do syndication to men's magazines mostly, shoot-
ing celebrity girls and vanous celebrities, and also because
my syndication agency i the UK had a franchise in LA
which would have facilitated things for me, unfortunately
we did not get along. [ had to handle my operations without
the logistics I was hoping for, but now [ am working on

a very exciting project and [ honestly could not hope for
anything better to happen to me, 1 feel so blessed.

¢ Can vou talk abowt the project vel or noi?

A: Oh of course, well I have been so lucky to be introduced
to the president of a company who owned the brand Miss
Beverly Hills, and they asked me to design their swimwear
collection, after I got involved with the brand and started
working on the collection, I got offered to become partner
and now T am the head designer and the artistic director,
Right now we are busy finalizing the brand design and
logo, the philosophy and brand strategy. We are going to
be launching a swimwear collection first, then later on the
T-shirt line and denim and eventually the lingerie just some
time after. So I think the move to LA was the best choice
despite the first difficult moments,

(2 Will vou be organizing a pageant or coniest for
Miss Beverly Hills?

Ac We will actually be orgamzing a worldwide contest for
the new face of Miss Beverly Hills, we want the MBH
woman to be an intermational one. We will be organizing
and launching a Miss Beverly Hills Plus size oo, The first
prize will exceed 100K in cash with working contracts with
Miss Beverly Hills.



Az D would like to define my brand
as unigue and diverse, I think it

is very imporiant for a model to
come i and have something more
going on then just a pretiy face.
Have some versatility gaing, step
autside af the box and find a bit of
experimentation with vouwr bramd
wihich could help vou to define vour
brand even better and make von
stand out more, Not saving this to
souind arrogant or anvihing, b
that is the beanty of the modeling
industry where one can come in and
represent his own uniguelook and
stvle in fuisther o way,

A: Tam originally from Eritrea,
witicht is a small countey right by
the horn af Africa. But [ was born
antdd raised in Crermany.

NAME: Bruck Tekle

MEASUREMENTS: 421- 33-33
SHOE: 11

HAIR COLOR: Black

EYE COLOR: Hazel
T: Eritrean (East Africa)
E ENCE: Modeling 3 vears,
FORK: Funway, editorials, etc.
EMAIL:

k. Tekleginmbomoom
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Q:What keeps you motivated in pursuing your career as a DJ?

Az I've always been a hard worker from my past jobs. It came to a point
where [ felt like [ was working way too hard and [ wasn't enjoying what

it did for a living, Eventually I started putting all of my energy in to my =~ 4
music career and it’s been paying off ever since.

Q: I notice that all L}f'/mur residency are all different, how do you manage
to please such a wide range of people? i

A: I been spinning for a while and i was able to learn what different
crowds enjoy.

So through out the years i beensworking on my music selection. I
think being an experience D] is what help me the most with all of my
residency.

O Qutside of vour residency how do you manage te get booked else-
where?

A: T have a lot of new DJs to this industry ask me that question all the §
time. [ tell them that you should alway build relationships, have good
energy with people and be hide the D} booth. Also make good relation-

ship with great promo groups such as , Privé and NYC Premiere Classe.




g and acting for 5 years
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MNAME: Sharlota Kay

GENDER: Female

AGE RANGE: 24-32
RESIDENCE: Mew York
HEIGHT: 5'11%
MEASUREMENTS: 34B-26-37
SHOE: 8

HAIR COLOR: Blonde

EYE COLOR: Blue/Green
EXPERIE Very Experienced
EMAIL: sharlota kay@gmail.com
WEBSITE: www.sharlota.com
PHOTO CREDIT: Aaron Kinney

httpe!/www.sunshinewashere.com/







ME: Tyreese Live
GENDERS

Q: I'm sure vou've been tolghithat
vou are very handsome, After
hearing this a thousand times as a

model, does it ever get old?

A: Yes it happens, I Embrace it.
It’s flattering to have people say it
to you. At a young age my parents
stressed the importance of taking
care of myself. Nutrition, exercise
d grooming to me translates
b being handsome. It never gets

iate it. It let's me know

ng OK in that area.
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Q: How did you get your start as a hairstylist
arnel what prompied you to make hair color

your specialty?

A: Hairstyling, coloring and fashion were

my passions ever since [ could n‘mcmbcr.#
a teenager growing up in Eastern Europe,
remember looking through U.S. magazines
and being fascinated with the models and
the tremendous creativity behind their looks.
Onee I arrived in New York City, [ immedi-
ately enrolled in beauty school and realized

that I have found my calling!
0 hair color is in-style at the
prres mef

Az Although everyone likes to follow the
latest fa-hion trends and consistently change
their hair color to reflect the latest styles,

[ strongly believe that a hair colorist must
above all pay attention to a persons complex-
ion and particularly the eye-color [ skin tone
in choosing hair color. Also, on a personal
note, | try not to stray too far from a elient’s
natural color, for example from dark brown
to light blonde and vice versa... Our natural
hair color is there for a reason, | leve doing
sun-kissed highlights, that ape'just slightly
lighter of your natural hair calor, but still
look authentic!




SHOE: 13
HATR COLCHR: Dark Brown
EYE COLOR: Haze

ETHNICITY: Ca
EXPERIENCE

slgagy

i
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Q: If you could get into any upcoming shows
what would they be and why?

A: Twould love to have the opportunity to
audition/cast for the Mercedes-Benz Fashion
Week at the Lincoln Center and BET's ‘RIP
THE RUNWAY! Although I am in my first year
of modeling I've had the good fortune of walk-
ing for two designers at the Bryant Park Hotel
Fashion show during NYFW in September.
Now [ want to see if I can take it another
step forward and try my luck with

Mercedes-Benz and BE



NAME: Nikki Gomez
GENDER: Female
CITY: New York

e

EMENTS: 47-41-48

SHOE: 10

HAIR COLOR: Brown

EYE COLOR: Brown

ETHMICITY: Latina/Black
EXPERIENCE: Print, Fit and
Television, *Big Sexy”

EMAIL: nikkigomezttagmail.com
WEBSITE: nikkigomez.carbonmade.com
AGENCY: bicoastalfittingmodels.com
AGENCY CONTACT: Malissa
PHOMNE: 347.837.2193

PHOTO CREDIT: Leslie Delano
delanophotonct
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%. The public has a stereotype that mod-
eling is easy work. Can you share a day
in the life of a model with us ?

Az Usually if T am not scheduled for a
shoot or any other work | am constantly
looking for jobs and checkin gl;with my
Egenls if the don't have any jobs, nowa-

ays the business is very competitive
and you have to do a lot of things on

ur own to be in the top of the game,

make sure | exercise, eat healthy, take
care of my skin, nails and hair when you
are a model you need to be always ready
for the next job.










Kristin

Mirabelle

2: How do you balance being a makeup artist and a
yoga teacher?

Az Well, I danee. Then 1 beat a drum and sing.
Then it rains a little bit of money. This is the
makeup artists rain dance. It lets me teach yoga.
Luckily, they also like to dance together.

Q: What do you like about being a makeup artist?

A: You see, the makeup chair is like a therapist’s
chaise lounge chair - sometimes from Tkea, some-
times from Italy. You never know who you're going
to meet. [ love listening to everyone spill their
beans out. I'm not much for small talk or gossip.
People tend to sense that, so | get to see everyones
meat and bones, which is an honor and a privilege.

3 Who makes your favorite skin care products?

A: Pratima, who is a doctor with her own
Ayurvedic skin care line, She has a phenomenal
spa in Soho. [ also love Caudelie skin care prod-
ucts. Both lines honor the power in plants.

This I like.

3 Do you plan to grow in the direction of teaching
yoga?

A: Absolutely, T like to honor every aspect of our
being - the mind, the physical body, and the ener-
getic body. The human energy field is something
1l always be studying. Its a fascinating thing that
is invisible to a lot of people. My current path is
helping people to allow themselves to reveal the
invisible. I turn to Merlin in most of these situa-
tions.

0 What are your tps for staying healthy in the
winter?

A: Hot tea with ginger and lemon, a brisk yoga
practice or any brisk exercise, don't overheat your
home because it will dry you out, use a humidifier
in your room, take more baths, Russian Baths, get
a Meti Pot to clear the nasal passage, sesame oil is
great to drink when your throat or lungs feel dry,
tea with licorice, ginger and honey is good for a
sore throat, for a cold with a cough and/or con-
gestion-drink 1/2 tsp cinnamon and 1 tsp honey. |
can go on for days, feel free to connect with me to
learn how to beat the winter time blues, For more
tips on learning how to utilize your own body’s
mechanisms to beat the winter blues with yoga
and/or bodywork, visit us at or get in touch with
Kristin Mirabelle through YogaEchoes.com



NAME: Kristin M
GENDER:

917,651 7717

PHOTO IT: Sam Beasley
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l‘mra::lgl‘ma colors so bright and
- powaerful that they make you stop in
~ the middle of the museum and
cause you to stare at the painting.
| experienced that feefling when | ¢
saw a painting of Amedeo o
Clemente Modigliani at Soclomon E. ) 1
Guggenhaim hMusaum in Mew York ( Y
| Cily. ]

]

\

Ll
| In that moment, time just stood siil

for me. When a painter focuses their r \
energy on an object that energy .
fransfers fo their canvas fo !
mesmerize those who have the
pleasure of experiencing the piece
in person.

“As an arlist and painter, | strive to
fransfer my emaotions onto the
canvas 5o the observer develops J
¥ fonmulatesin he frind. Polings. | [r
. can be from different periods and
_ styles, but what we get from them i
- we can hold onfo for life. 1

. Modiglani was bom on July 12, f fx

' ° 1834. What he accomplishedin his \
. short 36 years of hiskfelsmore than
T what most would accomplish in At 29
their lifefime. His wisdom was that of '

were a clear representation r' iy
struggle and addictive personali



What made Medigliani so different
and special from any other arfist?
The answer to that question would
be as varied as his paintings, and
unigue fo each and every person,
For me, Modigliani becarme one
with his craft. He never saw
anything else. He became ane with
the process.

His passion and process was
unigue, transfarming his subjects
into allegory and myth that
provoked the viewer to ask
questions.

Modigliani porfrayed his lover,
muse, and partner Jeanne
Hebuterne with Yellow Sweater,
1918-1919. The oil on canvas
painting, sized at 3% 3/8" x 254" is
part of a collection at the Sclomon
k. Guggenheim Museurm in Mew
Yark Cify,

Modigliani's life tragedy started
when he became addicted to
drugs and alcohol. His paintings
displayed arfificiol faces that
symbolically ilustrate the pain that
he felt through his short life. All his
life, hie was embarassed beaing
paor. His work represented grace,
elegance and sophistication that
he camed inside him, but his
appearance was the very aopposite
of what he portrayed.

Modigliani was influenced by
Eomanian sculptor Constantin
Brancusi. Modiglian painted very
elegant and simple forms. He is
famous for his extraordinary nudes,
but his portraits are magical.

A special example of Modigliani's
figure paintings is Reclining Mude,
1917, Guggenheim Mussum, It is
very sophisticated and elegant,
showing a wornan at the peak of
her feminine sexuality.
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Medigliani was amazing in
transforming his emations with
bright colors, his despot and
pleasure, his happiness and somow,

Modigliani took such advantage of
alcohol and drugs that very often
he had blackouts that led him to
be in a deliricus state of mind and
being. Although he continued to
paint, Modigliani health was
deteriorated rapidly.

In 1920, neighbor checked on the
family and found Modigliani in bed
delirious and holding onto
Heébuterne who was nearly nine
months pregnant. When a doctor
finally visited, very litlle could be
done because Modigliani was in
the final stage of his disease,
tubercular meningitis.

When Modiglioni died he had many
people at his funaral, It was
attended by many from art
communities in Montmartre and
Montpamasse, Ficasso, one of his
competitors and friends, shared the
sadness of his people. The artistic
community understood
Modegliani's talent.

Hébuterne, his love, wife and muse
was faken to her parents’ home
where inconsclable, she threw
herself out of a fifth-floor windaow
after Modigliani's death, killing
herself and unborn child. This story
is 50 similar fo Shakespeare’s
Romeo and Juliet. | always
wondered myself, 'Is it a natural for
us as humans to truly appreciate
ane's talent from fragedy or
struggle® | cannot answer that
question, w

Jeanne Hebuteme, Modeglioni Muse
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FRIVACY POLICY AMD LEGAL NOTICE

We collect information on the site in arder to
make it possible for you to access all the
features on our site and to enhance your
overall experience on our site. You can browse
our site without submitting any personally
idenfifiable information, but we do collect
some ananymous information when you access
our site.

When you visit our site, you will be invited to
provide personal information to participate ina
contest, purchase advertising, or to join our
mailing list, You will be asked for your name,
address, age, and a summary of information
requested to qualify for conlests, For
advertising you will be asked for your biling
address, e-mail address, credit card number
and credit card expiration date. To join our
mailing list, you wil be asked for your e-mail
address only.

We may use your contact data to send you
information about Millennium. You may abvays
opt out of receiving future mailings.

In addition, we may employ culside agends,
meaning oiher companies or individuals to
perform functions on cur behalf, such as
sending postal mail and e-mail, conducting
sweepstakes and other promotional aclivities,
analyzing data, providing marketing assistance,
processing credit card payments, and providing
customer service, These Millennium agents have
access o personal information you provided us
neaded to perform their funclions, Other than
our cubside agents and certain Millennium
suppliers and vendors, we keep all of your
personal information private and will not share it
with any third party, unless you have authorized
us to orwe are legally required fo do so.
Millennium may also release personal
information when we believe, in good failh,
that such release is reasonably necessary to
protect the rights, property or safety of
Millennium, Woodbeamy & Associates Global
Consulling and Development Services, Inc., our
users, o others.

This information is encrypted and fransmitted
over the Intemel where it is stored securely with
Millennium Agents such as Paypal, and used for
biling purposes only. Our site has security
measures in place intended to protect against
the loss, misuse, and alteration of the
information under our contral.
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Millennium uses industry standard encryption to
help ensure that all the personal information
yvou provide is encrypled and remains private,
This herlps to maintain the confidentiality of youwr
information. We shive to protect your personal
information, howewver, Millennivm cannot
ensure of wamant the security of any
information you fransmit to ws,

If wour personal information changes, we will
gladly comact, update, o remove any dala yau
have previouwshy provided 1o us, You moay
change your personal information at any time
by sending Millennivm an email at
confact@millennivmmagozineonline.com.

Millenmium may send users news about new
offerings and special projecis.

To help us make e-mails more wseful and

interesting, we may receive a confirmation when

you open e-mail frorm Millennium. You
may choose o opt oul of receiving such
mailings by sending us a "Please remove”
email masiage o
contact@millennivmmagazineonline.com,

Demographic and profile data may be
collected at ouwr site. Millennium may
provide such information in the
aggragale ta third parties without
disclosure of personally identifying
intormation,

Millennium and other marks indicated on

our site are service marks of Millennium

and Woodbernry & Associales Global
Consulling and Development Senvices,

Inc. They may not be wsed or displayed
without the pricr written consent of Millennium
and Woodbemy & Associates Global Consulling
and Development Services, Inc. All ofher
frademarks, product names, and company
names and logos appeaning on the site are
the property of their respecilive owners.

These terms will be govemned by and construed
in accordance with the laws of the State of
Mew York, without regard to any principles

of conflicts of law. You agree that any aclion
al law ar in equily that arises out of or relales
to any use of the Millennium site will be filed
only in the state or federal courts located in
MNew York County. and you hereby consent
and submit fo the personal jurisdiction of such
courls for the purposes of litigating any such
aclion.

By wisiting the Millennium site, you consent to
the terms of this Privacy Policy and Legal Notice
and to the collection and use of this information
by Millenniurm. We will always fully disclose our
privacy policies, and we will prompily post any
changes to our policy on this page. You agree
that Millennium may retain and wse your
personal information as described in this

policy until you inform us that you do not ogree
with this Privacy Policy and Legal Nofice and
agree that you will not use the Millennivm site
for a reasonable period of time therealter. By
using this sile after we post any changes to

this Privacy Policy and Legal Motice, you

agree to accept those changes. If you

choose to visit Millennium, your visit and

any dispute over privacy is subject to this
Privacy Policy and Legal Hofice.

MILLENNIUM

MILLENNIUM

www, millgnnivmmogazingonling. com

DISCLOSURE

The views and opinions
expressed in Millennium
mMagazine do not necessorily
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COUNTY OF NASSAU

OFFICE OF THE PUBLIC ADMINISTRATOR
(516) 571-5911
www.nassaucountyny.gov
(CLICK ON COUNTY DEPARTMENTS, THEN PUEBLIC ADMINISTRATOR)

PUBLIC AUCTION

The Office of the Massau County Public Administrator is offering the following properties for sale at public auction. All properties are being offered
in an “AS5 I5” condition. Mo representations conceming the properties are being made by the seller; all descriptions are merely for informational
purposes, and are not representations.

Cnly oral bids will be accepted at the time of the public auction and THE PUBLIC ADMINISTRATOR RESERVES THE UNCONDITIONAL RIGHT
TO WITHDRAW PROPERTIES AND REJECT BIDS. ADMITTANCE TO THE SALE REQUIRES A DEPOSIT OF 10% OF THE MINIMUM BID
LISTED FOR EACH PROPERTY THAT YOU INTEND TO BID ON. This deposit is payable by CERTIFIED or BANK CHECK MADE PAYABLE TO
YOURSELF, and endorsed by the successful bidder as instructed at the time of auction. CASH WILL NOT BE ACCEPTED. GOVERNMENT
ISSUED PHOTO IDENTIFICATION IS REQUIRED TO BID.

Copies of a Memorandum and Terms of Sale for each property will be available at the time of the auction and for pickup at the Office of the Public
Administrator, 240 Old Country Road, Suite 603, Mineola, from :30-11:30 AM and 1-3 PM beginning Friday, January &, 2012 through Wednesday,
January 11, 2012, This document must be executed by the successful bidder at the time of auction. Each Memaorandum and Terms of Sale will
include provisions that closing of title is to take place within 30 days of the auction date. Time is of the essence as to purchaser and the sale is not
contingent on purchaser obtaining a mortgage.

DATE OF SALE: THURSDAY, JANUARY 12, 2012
TIME OF SALE: 10:00 A.M. SHARP
CHECK IN TIME: 9:00 AM. SHARP
PLACE OF SALE: 262 OLD COUNTRY ROAD
MINEOLA, NEW YORK 11501
3RD FLOOR COURT ROOM
PARCEL #1 PARCEL #4

SECTION 39, BLOCK 63, LOT 11
COLONIAL - 6 ROOMS; 2 BEDROOMS

2 BATHS, DET. GARAGE

"ASIS . MINIMUM BID § 380,200

PARCEL #2

2763 BEACH DRIVE, SOUTH MERRICK, NEW Y ORK
SECTION 62, BLOCK 16, LOT 81

CAPE - 7 ROOMS; 4 BEDROOMS; 2 BATHS; 2 CAR DET. GARAGE

"AS IS MIMIMUM BID 5 341,000

PARCEL #3

117-40 238TH STREET, ELMONT, NEW YORK

SECTION 37, BLOCK 453, LOT 35

CAPE - 7T ROOMS; 3 BEDROOMS; 2 BATHS; DET. GARAGE
"AS IS MINIMUM BID $ 260,000

SECTION 34, BLOCK 388, LOT 251
SPLIT - 7 ROOMS, 3 BEDROOMS, 1.5 BATHS, BUILT-IN

"ASIET MINIMUR BID 5 185,200

PARCEL #5

341 NEWEBRIDGE ROAD, HICKSVILLE, NEW YORK
SECTION 45, BLOCK 531, LOT 16

RANCH - 5 ROOMS; 2 BEDROOMS,; 1 BATH: DET. GARAGE
BS IS MIMIMUM BID 5 176,000

PARCEL #6

3527 MALLARD ROAD, LEVITTOWN, NEW YORK
SECTION 46, BLOCK 626, LOT 40

CAPE — 6 ROOMS; 4 BEDROOMS; 2 BATHS; DRIVEWAY
CAS IS L MINIMUM BID $ 151,000

VIEWING AT ALL SITES
SATURDAY JANUARY TTH, 2012 AND
SUNDAY, JANUARY BTH, 2012
10:00 AM - 2:00 PM
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